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With this presentation 
we’ll see the main aim of the Foundation: 

that is “Intercultural Dialogue”, 

but we mean not only among different 
cultures, but also in the same culture
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but we mean not only intercultural dialogue 
among different cultures, 
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as between THEORY and PRACTICE
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We’ll start with some example, 
with some photos, just as an example;

after the photos I’ll show to you 
the presentation that I made 

to the ICOMOS International Scientific 
Committee on Theory last 6°March in 

Florence.
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CARRARA   MARBLE



THE THEORY :

a BOOK with  photos of
“architectures made with MARBLE”



THE THEORY :

a BOOK with  photos of
“architectures made with MARBLE”



THE PRACTICE :

The knowledge of ARTISTS and handcrafts, 
in Carrara.



THE PRACTICE :

the knowledge of ARTISTS and handcrafts, 
in Carrara mountains in Italy.
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Often 
theory is not well connected 

with practice and 



with our Community 
we’ll try to connect 

Theory and Practice 



A Community as a 

HINGE
between theory and Practice 



HOW ?



WITH THIS PORTAL 
WITH THIS COMMUNITY







For Intercultural Dialogue

THE WEB SITE www.lifebeyondtourism.com 

FROM ITALY, FLORENCE, 

A POWERFUL TOOL 
ONE HINGE TO CONNECT THEORY 

TO PRACTICAL APPLICATION





The mission

Life Beyond Tourism® helps to foster 
opportunities for interaction between 
the worlds of theory
and practice. A knowledge of 
"traditional knowledge" is crucial if 
development is to go hand in
hand with respect for cultural 
differences, as both business travel 
and tourism contribute to the
boom in intercultural osmosis.
' ...The commitment to furthering 
intercultural dialogue and fostering 
familiarity with traditional
knowledge is a crucial part of 
mankind's vital heritage, helping to 
spread respect between cultures
and civilizations...'



The DECLARATION OF INTENTS

The PATRONS

The SUPPORTING COUNTRIES

The CHRONOLOGY FROM 2000

The REFERENCES 
OF LIFE BEYOND TOURISM



The THEORY AREA

The Theory Area is devoted to 
present:
WORLD HERITAGE
- International organizations such as 
UNESCO, ICOMOS, WTO, ICCROM
IIPT, COE
- International Charters such as
ICOMOS Cultural Tourism Charter 
(‘99), OMT Code Mondial d’Ethique 
du Tourisme (‘99), IIPT Amman 
Declaratio on peace through tourism 
(‘00), Carta di Ravello
- International Associations such as 
Parks and Nature, Libraries and 
Archives, Food and Agriculture, -
Ecology, Conservation and 
Restoration

STUDIES, RESEARCH
-The network of international 
institutions such as Universities, 
Centres of Research, Academies, 
Cultural Institutes in Architecture, 
Physics, Engineering, Medicine, 
Urbanisim, Social Sciences,
Fine Arts, Humanities 



Shapshot università

The LIST OF INTERNATIONAL INSTITUTIONS
SEARCHABLE IN ALPHABETIC ORDER OR BY KEYWORD



The PRACTICE AREA

The Practice Area is devoted to 
present Supporters of 
Life Beyond Tourism®
on the territory such as:

- Travel Agencies
- Hotels 
- Restaurants
- Theatres
- Craftmans
- Sculpture and restoration
- Commercial Activities
- Associations
- Medical firms, farmacies, ...
- Municipalities, nations, 
other authorities, ...
- Transports 
others.. 



Shapshot application form

JUST CHOOSE THE TYPE OF REGISTRATION:

ARE YOU A PRIVATE, AN INSTITUTION OR A COMPANY?

JUST JOIN AND SUPPORT LIFE BEYOND TOURISM !!



The HINGE AREA

The HINGE area is made up of five 
parts and represents the opportunity 
for the theory and practice area to be 
connected through several tools:

- International congresses / events 
Promoted by international 
organisations unesco, icomos,
iccrom, unwto, ...

-Events and workshops

-Awards

-FORUM

-BLOG



THIS SECTION IS OPEN TO GIVE AN 
ANSWER TO THE NOUMEROUS REQUESTS 
OF GIVING VISIBILITTY TO INTERNATIONAL 
EVENTS PROMOTED BY WORLDWIDE 
INSTITUTIONS ON DIFFERENT CULTURAL 
TOPICS  TO BUILD A NETWORK OF 
KNOWLEDGE.



The HINGE AREA

The HINGE area is made up of five 
parts and represents the opportunity 
for the theory and practice area to be 
connected through several tools:

- International congresses / events 
Promoted by international 
organisations unesco, icomos,
iccrom, unwto, ...

-Events and workshops

-Awards
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-BLOG



congressi



eventi



award



BLOG

THE BLOG



FORUM

THE FORUM 



THE PHOTOGALLERY OF LIFE BEYOND TOURISM…

… WHERE YOU CAN UPLOAD YOUR PICTURES!!



The Life Beyond Tourism® web site  
wants to:

- function as a Hinge between 
Theory and Practice

- become a meeting place 

- provide an international network of  
contacts and knowledge

-give visibility to 

researches 
publications
businnesses



JOIN 
LIFE BEYOND TOURISM

COMMUNITY

AND CONTRIBUTE TO 
APPRECIATE THE VALUES OF 
INTERCULTURAL DIALOGUE



www.lifebeyondtourism.com



In the GLOBAL VILLAGE 

WORLD HERITAGE for INTERCULTURAL 
DIALOGUE 

with

LIFE BEYOND TOURISM







FOUNDING MOTIVES



In the concept  of "Life Beyond Tourism", our World  Heritage, 
whether cultural or natural, is extraordinarily val uable as a 

factor for promoting intercultural dialogue; 

in a strongly globalized community, our World Herit age --
often the goal that spurs people to travel in the f irst place --

has a strategic role in fostering improved understa nding 
among countries with differing cultural backgrounds  and 

different traditional knowledge. 





Despite the fact that travel is a crucial tool for knowledge, 
people do not always travel because they want to ge t to know 

other cultures; 

often their sole motive is to "get away from it all ", to break 
with their often feverish routine, with their daily  lifestyle, for a 

while. 





Tourism is ready to meet that need "on demand", as it were, 
with an endless range of different solutions, yet o ften it simply 
leads to a different kind of feverish routine, the tourist routine.  
So in many cases people travel purely to get away f rom it all, 

rather to expand their own knowledge. 





This means, of course, that travel fails to fulfill  its potential as 
an opportunity for increasing one's genuine knowled ge, 

turning instead into mere skin-deep familiarity wit h a 
destination, 

without even beginning to scratch the surface of th at 
destination's true context and place in the world o r in history.





Travel has become so impulsive and convulsive that tourists 
often neither can nor want to prepare for their tri p beforehand.

"Knowledge" is seen as part of the service, part of  the tour 
package just like breakfast; 

so tourists end up tending, even unwittingly, to ex pect their 
tour to provide them with that knowledge, even if t he tour in 

question is one of those last-minute package deals.





If that is a realistic picture, then the whole of t he tourist 
industry from the travel agency, to air transport, to hotels, to

restaurants and so on, not to mention the public-se ctor bodies 
involved (for instance, the local health system is one good 
example), needs to gear up to helping the tourist a cquire a 

genuine knowledge of his destination; 

and each of those players needs to this according t o the role 
and capabilities it has in the industry.  





This will trigger a virtuous form of competition, n ot based on 
products and services but on the different players'  ability to 

embody and disseminate true values.





The simple precondition lies in considering tourist s first and 
foremost as guests of the city, 

thus no less crucial players in the world that fuel s intercultural 
dialogue than those involved in the tourist industr y itself.





Tourists should be seen only secondly as customers,  thus as 
economic players fueling the prosperity both of the  

destination city as a whole and of the individual b usinesses 
involved.





So in contributing to intercultural dialogue, our W orld Heritage
is a strategic factor in which the trip itself, the  traveler, and the 
tourist industry offering services to that traveler , are all major 

players.  

This means that the city in which the tourist has c hosen to 
invest his time and money has a duty to use its res ources to 
foster opportunities for knowledge and appreciation , and for 

furthering interest in its history, culture, and tr aditional 
knowledge past, present and future.  





If it does that, then it is doing the international  community a 
valuable service. 

Naturally, we are surrounded today by a broad range  of tools 
for information and communication which can and sho uld be 

put to good use in promoting this approach.  

One has but to think of how an intelligent and resp onsible use 
of the Internet and the media can help. 





That is why, in the context of globalization, World  Heritage 
sites should take on board this "new mission" of th eirs and 

their attendant duty to offer the tourist the best possible return 
on his money and time.  

That, of course, demands that they act accordingly,  becoming 
workshops of knowledge rather than just selling the mselves 

as tourist trinkets. 





This role of theirs, almost an educational role in fostering a 
true understanding of their identity, is thus inevi tably going to 

fuel an awareness of the value of our Cultural Heri tage, 

and the very mass tourism that unwittingly represen ts a threat 
to that heritage today, can become a factor for its  

preservation.





"Life Beyond Tourism" is designed to achieve that. 

It aims, both in theory and via a practical experim ent currently 
under way in Florence, to further a vision of touri sm's and 

World Heritage's potential for promoting intercultu ral dialogue.





Life Beyond Tourism hopes that the 'ethos of commit ment to 
fostering intercultural dialogue' will be considere d part and 

parcel of our intangible cultural heritage, 

in the belief that this will spawn a major enhancem ent of the 
experience of tourists and of the tourism business,  

inevitably benefiting the international community a s a whole.





SO WHERE DOES 
"LIFE BEYOND TOURISM" STAND?



Quite simply where it can contribute to closing the  loop, acting
like a keystone linking ideal goals and their pract ical 

implementation in concrete terms, eschewing all sup erficial 
illusion.





To this end, the aim of "Life Beyond Tourism" is to  boost 
tourists' 

and tourist industry workers' awareness that the ti me and 
energy a client devotes to travel are not improved or enhanced 

by consumer-related services alone

but also, indeed above all, by the values underpinn ing the 
construction of a guest-host relationship 

based on mutual trust and friendship.  





A relationship of this kind should not only focus o n material 
and economic factors.  

It should be based on appreciation of a destination 's identity 
down the centuries and into the future, 

to provide the perfect context and setting for the 
establishment of a genuine level of communication b etween 

the city and the traveler.  

Nor will this effort work exclusively to those two players' 
benefit.  





On a broader level and in the longer term, it will work in the 
interest of a global civilization that we must all endeavor to 

envision and construct together:

a global civilization built with the bricks of dive rsity, yet 
holding solidly together with the mortar of dialogu e.





THE CONTRIBUTION 
TO THE INTERNATIONAL DEBATE 

AND 

LIFE BEYOND TOURISM



Contributions to the international debate in the sp ecific 
charters, declarations and conventions signed since  1972 
have all strongly highlighted the importance of heri tage 

conservation in light of the development of tourism,  a source 
of prosperity but at the same time a phenomenon that  cannot 

help but contribute to that heritage's physical ero sion. 



In reference to these declarations, we plan here to  outline the 
way in which 

Life Beyond Tourism for intercultural dialogue oper ates with 
its theories and its practical implementation. 



Life Beyond Tourism is based on the belief that mas s tourism 
can change from being an unwitting threat to herita ge 

conservation, into a guarantee for its safeguarding .



In Life Beyond Tourism tourism is seen, over and ab ove the 
characteristics it possesses today, 

as having the strategic potential to meet the growi ng demand 
for intercultural dialogue and familiarity with tra ditional 

knowledge.



Tourism and intercultural dialogue, in the vision o f Life 
Beyond Tourism, are strategically complementary to one 

another:

tourism can have a positive future if its interpret s 
intercultural dialogue as a new opportunity; 

intercultural dialogue in turn can avail itself of tourism, so 
widespread in every corner of the planet, to furthe r its own 

dissemination.



Life Beyond Tourism is designed to help foster a me rger 
between tourism and intercultural dialogue, 

but to achieve this aim it considers it 
crucial for the worlds of research and business to join forces. 



The opportunities for intercultural dialogue and fo r our world 
heritage that Life Beyond Tourism is building on th e basis of 

its theory can be summed up in five words: 

encounters, communication, knowledge, conservation,  
economy



-encounters, communication and knowledge, for interc ultural 
dialogue, 

thus for an appreciation of cultural diversity and traditional 
knowledge, which fosters mutual respect; 



-conservation of our world heritage – cultural and natural, 
tangible and intangible –

thus also knowledge of cultural diversity as a key factor in the
theory and philosophy of heritage conservation and 
restoration;



-the global economy, fueled also by our world herita ge and 
fueling that heritage in its turn, 

generates strong interest among the international c ommunity 
in a virtuous cycle that fosters familiarity with h eritage, its 
restoration, its safeguarding and enhancement, its 
conservation, its dissemination and proper monitori ng of it. 



Business, Place, Identity



To forge a link between the worlds of research and of practical 
implementation, in other words business, in its dri ve to foster 
an encounter between tourism and intercultural dial ogue, Life 
Beyond Tourism theorizes and is experimenting, in particular, 
with the following: 



-a business is always rooted in the area in which it  conducts 
its affairs; 
- a business can only work in harmony and consistenc y with 
the area in which it is located;
- the area's history, culture and
traditional knowledge, are a valuable part of a bus iness's 
identity;
- this valuable identity must be safeguarded even as  it 
develops and changes over time;



-sensitizing tourists to respect the identity of the ir destination 
means safeguarding the values of that identity as t hey evolve 
in a framework of consistency; 

and this, at a moment in history when the developme nt of 
international relations tends to prompt the standar dization of 
conduct and practice, thus impoverishing mankind's overall 
heritage.



On the basis of this theory, tourism which is so widely practiced 
throughout the world can represent an important strategy for 

promoting familiarity with 'knowledge', and thus with intercultural 
dialogue; 



this, because tourism is a widespread and underutilized asset:  
. it is an asset because 

. its raw material is the time of those who have opted to 
invest their time and money in traveling; 

. it creates opportunities for meeting people, makes people 
more amenable to communicating and fosters the will to listen, to 
pay attention and to learn, thus fueling a better apprection of a 
destination's identity as it has evolved and continues to evolve over 
time; 



. it is widespread because, at this juncture, tourism is a global 
consumer phenomenon; 

. it is underutilized because it is seen as a purely economic factor, 
rather than as an economic  activity which also provides an 
opportunity for genuine mutual acquaintance and familiarity with
the customs and practices of others. 



Players and roles in the journey 
‘beyond tourism’



- Intercultural dialogue can offer a new investment and new 
business opportunity to the tourist industry functioning in 
peacetime;



- On their travels, tourists have an enormous heritage available to 
them yet,  one which is not used to best advantage:  that heritage is 
their time, the time they have invested in their travels, thus time for 
listening, for seeing, for learning and for reflecting;



-The traveler's new role allows him or her to be something more 
than just a person on the receiving end of consumer services; 

he or she can become active players using their travels to spread 
awareness of the importance of dialogue and commitment, thus 
creating opportunities for dialogue to promote familiarity with, and 
respect for, the values of others;



-Those working in the tourist business (tour operators, hoteliers, 
restaurateurs and providers of general tourist-related services) take 
on a distinctly noble role in their new guise as players who can help 
to:

. disseminate true knowledge of place, thus forging the tourist's 
attention and respect for his or her destination;

. foster dialogue among tourists hailing from different cultural 
backgrounds.



-Everyone working in the business, at whatever level and with 
whatever function or task, must feel involved in this development of 
the industry in the crucial context of knowledge and intercultural 
dialogue;



- Anyone working in the tourist industry, promoting familiarity with 
the tourist's destination and intercultural dialogue, 

is playing a noble role in the management of cultural heritage;



-The offer of products designed to boost intercultural dialogue, such 
as the cultural initiatives, books and films designed for Life Beyond 
Tourism, becomes part and parcel of the management of cultural 
heritage.



PRINCIPLES OF THE DOCUMENT 
ENTITLED:

“FOR INTECULTURAL DIALOGUE, LIFE 
BEYOND TOURISM”



Principle 1
1- Tourism is a crucial source of prosperity

Principle 2
2- Tourism provides an opportunity for getting to know and respect:

* spirit of place
* cultural diversity
* traditional knowledge



Principle 3
3- Tourism, in its various forms, goes way beyond the mere 
satisfying of personal needs

Principle 4
4- People working in the tourist industry foster awareness of spirit 
of place and of intercultural dialogue



Principle 5
5- The tourist is a potential harbinger of knowledge and of 
intercultural dialogue

Principle 6
6- The tourist’s destination is a workshop of knowledge and thus a 
potential source of growth and    enrichment for all visitors

Principle 7
7- Workshops of knowledge trigger a demand for increasingly high-
quality tourist products not only in terms of consumer-driven 
services but, above all, in terms of real values.
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